
‘�Incredibly Lucky’ Geffner Broadcasts 
Red Sox’s World Series Title

Series, when Red Sox second baseman 
Dustin Pedroia swatted a two-run 
home run over Fenway Park’s fabled 
Green Monster, here’s how an exuberant 
Geffner punctuated his description: “The 
littlest man on the ballclub with maybe 
the biggest hit of the season!”
	 What listeners couldn’t see was the 
Geffner’s body language in the booth.  
“I almost pulled a hamstring,” he 
confessed later. 
	 At that same moment, a motorist in the 
Boston area pulled to the side of the road, 
he was so thrilled. The fan later e-mailed 
the story to Geffner, who is gratified and 
humbled by the feedback he receives from 
listeners. “That lets you know people 
really are paying attention,” says Geffner. 
	 The Florida Marlins organization has 
been among those with its ears tuned 
to Geffner. In January, the club enticed 
Geffner with an offer that includes the 
opportunity to broadcast every game.
	 In announcing Geffner’s hiring from 
among nearly 150 applicants, P.J. Loyello, 
the Marlins’ senior vice president of 
communications and broadcasting, told 
the media that Geffner possesses “a nice, 
easy delivery, a great voice and cadence. 
He describes the game very well.”
	 The move is a homecoming of sorts: 
while Geffner grew up in Miami, where 
the Marlins play, his parents have since 
moved to the Chicago area and his 
younger brother, Steve (C95), who played 

baseball at Northwestern, resides in Los 
Angeles. Geffner met his wife, Christine, 
in 1995 when they both worked in 
Rochester, N.Y. In addition to 7-year-old 
Corey, they have a 4-year-old son, Gregg. 
He will see his family intermittently 
until July, after the school year in 
Massachusetts ends for Geffner’s older 
son, Corey, and they join him in Miami. 
	 That underscores the toughest aspect of  
Geffner’s career—the relentless travel that  
means extended time away from his family.
	 But helping him work through that 
downside is the realization that he is 
in the midst of achieving his longtime 
dreams, once nurtured as a teenager 
calling games on WNUR.
	 “It’s what you dream of doing when you 
are sitting at Wells Field in a snowstorm 
in April, broadcasting a baseball game,” 
says Geffner. “We’ve been incredibly lucky  
to live in some great cities, to work with 
some unbelievable people, to be around 
some really good baseball teams.” 
 
Matt Baron (BSJ90) was the fellow high 
school student referenced in this story’s first 
paragraph. As freshmen, he and Geffner 
were roommates and, watching TV in their 
dorm room, they witnessed the Boston Red 
Sox blow the 1986 World Series to the New 
York Mets. 

	 Twenty-two years ago, when he was 
still a student at Miami’s Palmetto High, 
Glenn Geffner wrote a letter to a fellow 
incoming Medill freshman. In the missive,  
he recounted how, as a WNUR broad-
caster, he would describe a winning field 
goal that would propel the perennially 
struggling Northwestern University 
football team to the Rose Bowl.
	 Clearly, the kid was a dreamer—or at 
least a premature realist. (In 1995, five 
years after Geffner’s graduation from 
the Medill School of Journalism, the 
Wildcats shocked the sports world with 
an undefeated Big Ten season that sent 
them to the Rose Bowl.) 
	 This past autumn, however, Geffner 
joined a select group of Medill graduates 
to broadcast action on the professional 
sports championship level. Working for 
WRKO Radio in Boston, Geffner was  
in the booth with longtime Boston Red 
Sox radio announcer Joe Castiglione 
when the club won its second World 
Series in four years. 
	 It was the latest chapter in a broad‑ 
casting career that has spanned more 
than 20 years. For WNUR, Geffner 
called games for decidedly unspectacular 
Northwestern basketball, football and 
baseball teams. After graduation, he 
worked as a broadcaster and public 
relations director for five seasons with the 
Rochester Red Wings, the then-Triple-A 
affiliate of the Baltimore Orioles.

	 He got his first taste of major league 
work as a public relations director for the 
San Diego Padres in November 1996, 
eventually doing some part-time radio 
and TV broadcasting. He moved to the 
Boston Red Sox in 2003 and a year later, 
with Geffner serving as the club’s public 
relations director, the team dramatically 
broke an 86-year World Series title 
drought. Geffner was promoted to vice 
president of communications but he had 
aspirations to move full-time into the 
radio booth. 
	 That move came a year ago, when he 
was in the booth for about two-thirds of 
the 162-game regular season schedule. 
He was also on the air for the entire 
American League Championship Series, 
in which the Red Sox battled back from 
a three games-to-one deficit, and the 
four-game World Series sweep of the 
Colorado Rockies. 
	 So how was the championship  
experience the second time around? 
	 “It’s like two different flavors of ice 
cream,” Geffner says. “They both tasted a 
little different, but they both tasted really 
good. In 2004, the story went beyond 
baseball or New England. This time 
around, it was more or less the best team 
in baseball winning the World Series.” 
	 He would be the first, however, to say 
that it was no humdrum affair. 
	 During the seventh and decisive game 
of the American League Championship 

After 20 years in broadcasting, a Medill alumnus achieves a longtime dream
by Matt Baron (BSJ90)

Words of Wisdom

On keeping it all in perspective: 
“When the team is winning, everyone 
sounds a little better. When a team’s 
not winning, they may not seem so 
interesting to listen to. The game is  
the thing.” 

On calling World Series action: 
“If it’s the World Series, or a spring 
training game, my job is the same… 
Obviously the rest of the world is  
looking on more intently than in 
March or June, but it really didn’t  
feel, going to the ballpark, that it was 
much different than most other days, 
in terms of what my job was.” 

On the aftermath of the 2007 	
World Series: 
“Joe and I were sitting in the booth 
after Game 4 in Colorado, and it was 
only after the last signoff when we 
were both able to exhale and just say, 
‘This was something really special.’” 

On the issue of players’ use of 	
performance-enhancing drugs: 
“I don’t think a lot of fans really care 
about the salaries or the labor strife or 
performance-enhancing drugs, until 
you get to a point where it affects the 
history of the game… I don’t think that  
stuff gets in the way of most passionate 
fans’ enjoyment of the game itself.” 

From left: Glenn Geffner, Matt Baron and Joe Castiglione. Note the 2004 World Series ring on Joe’s right hand. 
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